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FICHA TECNICA

OBJETIVO

Obtener informacién sobre cuales son las mejores marcas comerciales en el Peru, entre
profesionales de universidades e institutos, hombres y mujeres residentes en Lima y regiones
del Perd.

METODOLOGIA
Investigacion cuantitativa mediante la técnica de la encuesta ho muestral por Internet.

POBLACION
Hombres y mujeres de 18 afios a mas, residentes en Lima y regiones del Perl, con acceso a
Internet.

MUESTRA
672 profesionales de universidades e institutos.

CAMPO
Por Internet, mediante el uso de la plataforma digital SurveyMonkey, del 2 de mayo al 9 de
junio 2024.

PREGUNTA GENERAL

De acuerdo a lo que usted conoce o ha escuchado, ¢ cual es la mejor marca en cada una de
las siguientes categorias?
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ALIMENTOS
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ALIMENTOS / ACEITES DE COCINA

PRIMOR I 58.9
PRIMOR COCINERO W 5.9

CAPRI Q4.7

) : SOYA Q39
) E—“f‘ SAO @32
" BORGES 2.9

_— CUISINE U 29
@brl MAZOLA | 2.4
NICOLINI | 1.8

; VOX POPULI



1. ALIMENTOS / ACEITES DE COCINA

1. ALIMENTOS /ACEITES DE COCINA

SEXO EDAD ZONA
2023 2024 Mas Fem 18-39 40-59 60+ Lima Regidn
Primor 50.9 58.9 57.9 61.5 70.6 60.1 55.6 59.3 58.1
Cocinero 7.6 5.9 6.8 3.6 7.8 6.1 5.2 55 5.8
Capri 2.8 4.7 4.9 4.1 2.0 4.9 4.9 3.6 12.8
Soya 1.9 3.9 3.8 4.1 0.0 3.7 4.9 3.8 5.8
Sao 3.7 3.2 3.0 3.6 7.8 1.8 3.8 34 2.3
Pam 1.8 3.0 2.6 4.1 3.9 3.1 2.8 3.6 0.0
Borges 3.2 2.9 3.0 2.6 2.0 2.8 3.1 3.0 1.2
Cuisine 1.2 2.9 34 1.5 3.9 2.5 3.1 3.2 1.2
Mazola 0.0 2.4 1.9 3.6 0.0 2.1 3.1 2.5 0.0
Nicolini 2.3 1.8 2.3 0.5 2.0 1.2 2.4 1.8 0.0
Otras marcas 18.9 54 51 6.2 0.0 6.7 4.9 55 5.8
Ninguna / NC 5.7 5.1 5.3 4.6 0.0 4.9 6.3 4.8 7.0

1000 1000 100.0 100.0 100.0 100.0 100.0 100.0

Base: Total de encuestados 100.0
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ALIMENTOS / ACEITES DE OLIVA

EL OLIVAR
CARBONELL
OLIVOS DEL SUR
ALAMEIN

LA ESPANOLA
BORGES
FILIPPO BERIO
VALDEPORRES
CUISINE
ZUCCARDI

U 43.6

@R 16.9
W 12.2

Q56
56
| 4.6
| 3.2
| 1.4
| 1.1
| 1.1
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2. ALIMENTOS / ACEITES DE OLIVA

2. ALIMENTOS /ACEITES DE OLIVA

El Olivar
Carbonell
Olivos del Sur
Alamein

La Espafiola
Borges
Filippo Berio
Valdeporres
Cuisine
Zuccardi
Otras marcas
Ninguna / NC
Base: Total de encuestados

45.4
13.3
9.4
4.9
3.5
3.2
3.5
1.1
1.1
0.0
2.0
12.7
100.0

43.6
16.9
12.2
5.6
5.6
4.6
3.2
1.4
11
11
15
3.2

100.0

46.1
15.7
10.6
7.1
5.0
3.9
2.6
1.5
1.3
1.3
1.7
3.2
100.0

37.5
19.8
16.1
2.1
7.3
6.3
4.7
1.0
0.5
0.5
1.0
3.1

100.0

EDAD

18-39 40-59
58.0 44.0
4.0 15.7
20.0 15.1
6.0 0.9
0.0 5.7
6.0 5.7
2.0 3.5
0.0 1.9
0.0 1.3
2.0 1.6
0.0 0.6
2.0 4.1

100.0

100.0

40.6
20.5
7.6
10.8
6.6
3.1
3.1
1.0
1.0
0.3
2.8
24 |

100.0

ZONA
Lima Regidn
43.7 50.6
17.6 8.2
10.2 22.4
54 4.7
6.0 3.5
5.1 0.0
3.6 1.2
1.5 1.2
1.1 1.2
1.3 0.0
1.6 1.2
2.9 5.9

100.0

100.0
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ALIMENTOS / ARROZ

COSTENO

FARAON

VALLE NORTE
PAISANA

MOLINO ROJO
PACASMAYO
CUISINE

GRAN CHALAN
TESORO DEL CAMPO

FARAO

VALLE NORTE
/’\

ARROZ
gl SUPERIOR

R 1.7
R 22.3

WR 10.7

W 8.9

|2.3

|2.0

| 1.4

| 1.2

| 1.2

| 1.2
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3. ALIMENTOS / ARROZ

3. ALIMENTOS / ARROZ

EDAD ZONA
18-39 40-59 Lima Regidn
Costeiio 45.1 41.7 43.2 38.1 39.2 41.4 42.6 42.2 38.6
Faraon 20.1 22.3 21.9 23.2 31.4 24.4 18.3 23.3 16.9
Valle Norte 10.6 10.7 8.5 16.0 11.8 10.5 10.7 12.1 2.4
Paisana 10.2 8.9 9.4 7.7 2.0 7.7 11.4 8.0 13.3
Molino Rojo 1.1 2.3 2.3 2.1 0.0 2.8 2.1 2.0 3.6
Pacasmayo 0.0 2.0 2.3 1.0 0.0 2.5 1.7 1.2 1.2
Cuisine 0.5 1.4 1.3 15 2.0 1.2 1.4 1.1 3.6
Gran Chalan 1.8 1.2 1.5 0.5 3.9 1.2 0.7 1.2 1.2
Tesoro del Campo 0.9 1.2 0.9 2.1 0.0 1.2 1.4 1.2 0.0
Wong 0.2 1.2 1.5 0.5 2.0 1.2 1.0 1.1 2.4
Otras marcas 4.9 4.7 4.7 4.6 7.8 3.4 5.5 4.1 7.2
Ninguna / NC 4.6 2.6 2.6 2.6 0.0 2.5 3.1 2.5 3.6

1000 1000 100.0 100.0 100.0 100.0

100.0

100.0

Base: Total de encuestados 100.0
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ALIMENTOS / CAFES

® N
?be 4q ,(/
wb O ﬂy
%

ALTOMAYO

NESCAFE.

B
s

a
e

10

ALTOMAYO
NESCAFE
JUAN VALDEZ
CAFETAL
VILLA RICA
BRITT

ILLY

KIRMA

SELLO ROJO
CAZTELLANI

U 27.1
Wl 15.1
W 13.7

W 8.4

W 7.1

W 6.6

W 5.0

R 2.3

1 2.1

| 1.5
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4. ALIMENTOS / CAFES

4. ALIMENTOS / CAFES

Altomayo
Nescafé
Juan Valdez
Cafetal

Villa Rica
Britt

llly

Kirma

Sello Rojo
Caztellani
Otras marcas
Ninguna / NC
Base: Total de encuestados

24.0
15.0
12.5
6.7
6.4
6.4
4.6
4.6
2.1
1.1
11.1
5.5
100.0

27.1
15.1
13.7
8.4
7.1
6.6
5.0
2.3
2.1
15
6.8
4.4
100.0

29.4

15.1

12.3
8.1
7.2
6.4
5.1
2.6
1.7
1.3
6.8
4.0

100.0

11

21.6
14.9
17.0
9.3
6.7
7.2
4.6
15
3.1
2.1
6.7
5.2
100.0

EDAD

18-39 40-59
25.5 25.8
15.7 15.7
11.8 15.1
5.9 6.2
15.7 8.9
5.9 6.8
3.9 4.9
2.0 2.5
2.0 2.2
0.0 1.8
11.8 5.8
0.0 4.3

100.0

100.0

28.8
14.2
12.5
11.5
35
6.6
5.2
2.1
2.1
1.4
6.9
52 |

100.0

ZONA
Lima Regidn
26.1 30.6
12.9 28.2
14.3 8.2
8.9 7.1
7.5 3.5
7.5 2.4
5.7 0.0
2.3 2.4
2.3 1.2
1.8 0.0
6.3 10.6
4.3 5.9

100.0

100.0
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ALIMENTOS / CARNES Y EMBUTIDOS

CASA
EUROPA

sonfernoncdo
Lo buenss fomdia

CASA EUROPA
OTTO KUNZ
SAN FERNANDO
BRAEDT
ZIMMERMANN
AVINKA
OREGON FOODS
REDONDOS
ALEMANA
0SSO

12

U 20.7
U 17.1
R 14.5

Wl 10.4

W 6.3

W 6.0

W 4.5

W 45

Q4.2

Q38

VOX POPULI



5. ALIMENTOS / CARNES Y EMBUTIDOS

5. ALIMENTOS /CARNES Y EMBUTIDOS

EDAD ZONA
18-39 40-59 Lima Regién
Casa Europa 20.7 20.7 20.7 20.6 25.5 21.9 18.5 22.6 7.1
Otto Kunz 21.7 17.1 18.8 12.9 13.7 15.7 19.2 16.1 22.4
San Fernando 12.0 145 14.5 14.4 13.7 145 14.6 13.6 22.4
Braedt 7.4 10.4 10.3 10.8 7.8 10.8 10.5 10.4 10.6
Zimmermann 5.7 6.3 6.0 7.2 5.9 6.2 6.6 7.0 2.4
Avinka 4.4 6.0 4.5 9.8 3.9 4.6 8.0 6.8 1.2
Oregon Foods 4.9 4.5 4.7 4.1 3.9 6.2 2.8 5.0 2.4
Redondos 2.8 4.5 5.1 3.1 5.9 4.6 4.2 4.7 4.7
Alemana 2.8 4.2 3.8 5.2 3.9 3.4 5.2 3.9 4.7
Osso 2.5 3.8 4.1 3.1 7.8 4.0 2.8 3.9 1.2
Otras marcas 10.1 51 4.7 6.2 5.9 5.9 4.2 3.8 15.3
Ninguna / NC 5.0 2.7 2.8 2.6 2.0 2.2 3.5 2.2 5.9

100.0

100.0

100.0

100.0

100.0

100.0

100.0

100.0

Base: Total de encuestados 100.0

1 VOX POPULI



ALIMENTOS / CONFITERIA

LA IBERICA
s @ D"ONOFRIO

NESTLE
LINDT
_— SUBLIME
@FRW HELENA
- SAN JORGE
TOBLERONE

— AMBROSOLI
Nestle —

14

U 34.9
R 17.3

@ 5.7
Q 4.7
Q 4.5
R 39
38
B 36
B 3.3
i 30

VOX POPULI



6. ALIMENTOS / CONFITERIA

6. ALIMENTOS / CONFITERIA

2023

2024

La Ibérica

D" Onofrio
Nestlé

Lindt

Sublime
Helena

San Jorge
Toblerone
Ambrosoli
Costa

Otras marcas
Ninguna / NC

Base: Total de encuestados

24.7
17.8
7.4
0.2
5.8
3.2
1.8
2.8
4.6
2.3
23.9
5.5
100.0

34.9
17.3
5.7
4.7
4.5
3.9
3.8
3.6
3.3
3.0
12.2
3.2
100.0

SEXO
Mas Fem
34.3 36.4
20.0 10.8
55 6.2
2.8 9.2
4.9 3.6
4.3 3.1
4.0 3.1
3.4 4.1
3.6 2.6
3.0 3.1
11.7 13.3
2.6 4.6

100.0

15

100.0

EDAD

18-39 40-59
29.4 31.5
21.6 18.2
5.9 6.8
5.9 4.6
7.8 5.9
0.0 4.0
3.9 2.5
2.0 3.7
2.0 3.7
3.9 3.4
15.7 12.3
2.0 3.4

100.0

100.0

60 +
39.7
15.5
4.5
4.5
2.4
4.5
5.2
3.8
3.1
2.4
114
3.1

100.0 100.0

ZONA
Lima Regidn
35.9 28.2
16.6 21.2
5.4 7.1
5.2 1.2
3.6 11.8
4.5 1.2
3.8 3.5
3.8 3.5
3.0 3.5
2.5 7.1
12.7 8.2
3.2 3.5

100.0
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ALIMENTOS / CONSERVAS DE PESCADO

"""" " FLORIDA U 7.7
Florida CAMPOMAR - 223
PRIMOR | 7.
Al W 58
Sy, GLORIA @ 58
Campomar COMPASS Q5.0
FANNY R 38
REAL R 3.0
BELTRAN N\ 2.6
PRIMOR INCA MAR N\ 2.6

X VOX POPULI



7. ALIMENTOS / CONSERVAS DE PESCADO

7. ALIMENTOS / CONSERVAS DE PESCADO

SEXO EDAD ZONA
2023 2024 Mas Fem 18-39 40-59 60+ Lima Regidn
Florida 38.5 37.7 37.8 37.5 43.1 34.1 40.9 39.0 29.1
Campomar 20.5 22.3 21.2 25.0 33.3 22.0 20.6 24.1 12.8
Primor 5.7 7.1 6.8 7.8 3.9 10.5 3.8 6.8 10.5
Al 3.2 5.8 5.8 5.7 3.9 7.1 4.5 4.5 11.6
Gloria 4.8 5.8 6.4 4.2 3.9 5.3 6.6 4.3 15.1
Compass 55 5.0 5.3 4.2 0.0 4.3 6.6 4.1 10.5
Fanny 3.5 3.8 3.4 4.7 5.9 3.7 3.5 4.0 1.2
Real 4.6 3.0 3.0 3.1 0.0 2.8 3.8 3.2 2.3
Beltran 2.8 2.6 2.8 2.1 3.9 3.1 1.7 2.9 1.2
Inca Mar 1.8 2.6 3.0 1.6 0.0 2.8 2.8 2.9 1.2
Otras marcas 4.5 2.7 3.0 2.1 2.0 2.8 2.8 2.7 1.2
Ninguna / NC 4.6 1.7 1.5 2.1 0.0 1.5 2.1 1.4 3.5

100.0

1000 1000 100.0 100.0 100.0 100.0 100.0

Base: Total de encuestados 100.0

Y VOX POPULI



ALIMENTOS / FIDEOS

nicolini

— N
| MOLITALIA

—_—)

DON VITTORI0O R 47.3

NICOLINI
MOLITALIA
BARILLA
LAVAGGI
AGNESI
ANITA

SAN JORGE
SAYON
CUISINE

18

Wl 15.9
W 12.9

@R 10.0

Q4.9

N 26

b 2.1

| 0.8

| 0.5

| 0.3

VOX POPULI



8. ALIMENTOS / FIDEOS

8. ALIMENTOS / FIDEOS

Don Vittorio

Nicolini

Molitalia

Barilla

Lavaggi

Agnesi

Anita

San Jorge

Sayon

Cuisine

Otras marcas

Ninguna / NC
Base: Total de encuestados

48.9
18.7
13.3
7.6
3.9
0.4
0.9
0.7
1.1
0.2
2.3
2.0

100.0

47.3
15.9
12.9
10.0
4.9
2.6
2.1
0.8
0.5
0.3
1.4
1.4
100.0

45.8
18.0
12.4
9.9
5.1
2.1
2.1
1.1
0.4
0.2
1.5
1.3
100.0

19

51.0
10.9
14.1
10.4
4.2
3.6
2.1
0.0
0.5
0.5
1.0
1.6
100.0

EDAD

18-39 40-59
56.9 51.2
15.7 14.3
17.6 12.1
2.0 8.1
0.0 4.7
2.0 1.9
0.0 3.1
2.0 0.9
0.0 0.3
0.0 0.3
2.0 1.9
2.0 1.2

100.0

100.0

ZONA
Lima Regidn
41.3 46.4 56.5
17.8 15.3 18.8
12.9 14.0 7.1
13.6 10.3 4.7

59 | 50 35
35 | 31 00
14 | 22 1.2
03 | 09 00
07 | 05 00
03 | 04 00
07 | 07 59
14 | 13 24
100.0 100.0 100.0

VOX POPULI



ALIMENTOS / LACTEOS

GIORIA
i

GLORIA
LAIVE
DANLAC
IDEAL
BONLE
PIAMONTE
PLUSA
PURA VIDA
CUISINE
DUMAN

20L

U 46.1
WA 23.3
R 12.4

VOX POPULI



9. ALIMENTOS / LACTEOS

9. ALIMENTOS/LACTEOS

= DYAYD) ZONA
18-39 40-59 Lima Regién
Gloria 50.2 46.1 49.5 37.9 47.1 46.4 45.7 43.0 63.5
Laive 26.7 23.3 22.9 24.2 21.6 19.9 27.3 25.1 11.8
Danlac 1.2 12.4 10.8 16.3 13.7 14.3 10.0 134 5.9
Ideal 3.9 4.5 4.7 4.2 2.0 6.2 3.1 4.3 5.9
Bonlé 2.8 4.1 4.0 4.2 2.0 3.4 5.2 4.3 3.5
Piamonte 3.4 2.0 1.5 3.2 2.0 2.2 1.7 2.3 0.0
Plusa 0.2 1.8 1.7 2.1 3.9 1.6 1.7 2.2 0.0
Pura Vida 2.3 1.2 1.1 1.6 2.0 1.9 0.3 0.7 4.7
Cuisine 0.2 0.5 0.4 0.5 0.0 0.3 0.7 0.4 1.2
Duman 0.2 0.3 0.2 0.5 2.0 0.0 0.3 0.4 0.0
Otras marcas 1.8 1.1 04 2.6 0.0 1.9 0.3 1.3 0.0
Ninguna / NC 7.1 2.7 2.8 2.6 3.9 1.9 3.5 2.7 3.5

1000 1000 100.0 100.0 100.0 100.0

100.0

100.0

Base: Total de encuestados 100.0

21 VOX POPULI



ALIMENTOS / PANES

& BIMBO W 256
T IR DON MAMINO R 22.1
~B IMBO UNION WA 18.3
EL PANDELACHOLA W 9.3
) . PYC W58
- mamino EL CEDRO R 3.2
LA FLORENCIA Q3.2
. PASTIPAN k27
Umon" LA NUEZ | 0.6
Sebietila por Ma ez WONG | 0.5

22 VOX POPULI



10. ALIMENTOS / PANES

10. ALIMENTOS / PANES

EDAD ZONA
18-39 40-59 Lima Regién
Bimbo 32.5 25.6 25.8 25.1 37.3 27.0 22.0 24.2 34.5
Don Mamino 15.4 22.1 22.2 22.0 13.7 26.0 19.2 24.7 4.8
Unién 20.3 18.3 17.8 19.4 9.8 18.2 19.9 18.2 21.4
El Pan de la Chola 0.5 9.3 8.6 11.0 17.6 6.9 10.5 9.7 3.6
PyC 4.8 5.8 6.7 3.7 2.0 4.4 8.0 5.6 8.3
El Cedro 6.0 3.2 2.8 4.2 3.9 3.4 2.8 3.2 2.4
La Florencia 2.8 3.2 3.4 2.6 5.9 1.9 4.2 3.2 3.6
Pastipan 0.0 2.7 2.6 3.1 3.9 2.2 3.1 2.5 2.4
La Nuez 0.0 0.6 0.6 0.5 0.0 0.9 0.3 0.7 0.0
Wong 0.2 0.5 0.4 0.5 0.0 0.3 0.7 0.5 0.0
Otras marcas 3.7 2.4 2.4 2.6 3.9 1.9 2.8 2.3 3.6
Ninguna / NC 13.8 6.3 6.7 5.2 2.0 6.9 6.3 4.9 155

1000 1000 100.0 100.0 100.0 100.0

100.0

Base: Total de encuestados 100.0 100.0

2 VOX POPULI



ALIMENTOS / SAZONADORES

Ay AJINOMOTO R 31.4
« SIBARITA Wl 16.1
‘ eINGMET DONAGUSTA WER 14.8
BADIA R 126
) ) ('_banla MAGGI W 2.6
N MCCORMICK § 3.0
LOPESA i 2.6
4 ESTACIONES | 1.8
TONA | 1.4

DONAPETRA | 0.8

24 VOX POPULI



11. ALIMENTOS / SAZONADORES

11. ALIMENTOS / SAZONADORES

EDAD ZONA
18-39 40-59 Lima Region
Ajinomoto 31.3 31.4 35.5 21.4 30.0 30.5 325 29.5 40.5
Sibarita 19.4 16.1 16.8 14.6 22.0 17.1 14.0 15.7 17.9
Dofa Gusta 1.2 14.8 14.8 14.6 12.0 15.9 14.0 15.7 11.9
Badia 11.0 12.6 9.0 21.4 12.0 14.6 10.5 13.9 6.0
Maggi 10.4 9.6 8.8 11.5 12.0 9.0 9.8 9.9 8.3
McCormik 4.1 3.0 3.0 3.1 2.0 1.2 5.2 3.1 2.4
Lopesa 2.8 2.6 3.2 1.0 2.0 3.4 1.7 2.0 6.0
4 Estaciones 1.1 1.8 1.3 3.1 2.0 1.6 2.1 2.2 0.0
Tofa 1.2 1.4 1.3 1.6 2.0 1.2 1.4 1.4 0.0
Otras marcas 1.6 15 1.7 1.0 0.0 0.9 2.4 1.3 2.3
Ninguna / NC . 15.9 5.2 4.5 6.8 4.0 4.4 6.3 5.4 4.8

100.0

100.0

100.0

100.0

100.0

100.0

100.0

Base: Total de encuestados 100.0

2 VOX POPULI



ALIMENTOS / SALSAS

HlaCena

EL RICO SABOR DE CASA

ALACENA
HEINZ
HELLMANN'S
LIBBY'S
ALPESA

B&D
MCCORMICK
CUISINE
KRAFT
LAUREN

26

U 55.7

R 14.1
W 13.9
Q65
Q38

| 1.2

| 0.8

| 0.2

| 0.2

| 0.2

VOX POPULI



12. ALIMENTOS / SALSAS

12. ALIMENTOS / SALSAS

Alacena
Heinz
Hellmann's
Libby’s
Alpesa

B&D
McCormick
Cuisine

Kraft

Lauren

Otras marcas
Ninguna / NC
Base: Total de encuestados

56.4
12.4
10.4
4.8
3.4
1.4
0.4
0.0
0.0
0.4
2.1
8.3

100.0

55.7

14.1

13.9
6.5
3.8
1.2
0.8
0.2
0.2
0.2
0.5
3.2

100.0

54.4
14.6
15.2
6.0
4.5
1.3
0.4
0.2
0.2
0.2
0.6
2.4
100.0

27

58.8

12.9

10.8
7.7
2.1
1.0
15
0.0
0.0
0.0
0.0
5.2

100.0

EDAD

18-39 40-59
60.8 57.1
13.7 11.8
15.7 13.7
3.9 6.2
2.0 4.0
0.0 2.2
0.0 0.9
0.0 0.0
2.0 0.0
0.0 0.3
0.0 0.6
2.0 3.1

100.0

100.0

53.1
16.7
13.9
7.3
3.8
0.3
0.7
0.3
0.0
0.0
0.3
35 |

100.0

ZONA
Lima Regidn
55.3 57.8
15.6 4.8
13.8 13.3
7.2 3.6
3.4 6.0
0.7 4.8
0.4 2.4
0.2 0.0
0.2 0.0
0.2 0.0
0.4 1.2
2.9 6.0

100.0

100.0

VOX POPULI




ALIMENTOS / SNACKS

'nka INKA CHIPS
CHIPS’ LAY'S
PRINGLES
\ VALLE ALTO
. DORITOS
. NESTLE W 65
". KARINTO W 5.8
- COSTA B 3.8

SAN JORGE Q 35

2 VOX POPULI



13. ALIMENTOS / SNACKS

13. ALIMENTOS / SNACKS

SEXO EDAD ZONA
Mas Fem 18-39 40-59 Lima Regién
Inka Chips 28.3 28.4 25.5 35.4 25.5 30.2 26.9 29.7 15.7
Lay’s 12.4 13.2 13.3 13.0 19.6 13.4 11.9 13.1 15.7
Pringles 11.0 10.2 11.2 7.8 15.7 7.8 11.9 104 8.4
Valle Alto 7.2 8.7 8.2 9.9 7.8 7.5 10.1 9.0 7.2
Villa Natura 8.7 6.7 6.2 7.8 9.8 7.8 4.9 7.2 3.6
Doritos 5.8 6.5 7.3 4.7 9.8 8.7 3.5 5.2 15.7
Nestlé 55 6.5 7.5 4.2 2.0 5.9 8.0 5.4 12.0
Karinto 2.5 5.8 6.2 4.7 0.0 6.2 6.3 5.9 4.8
Costa 2.3 3.8 4.1 3.1 3.9 4.4 3.1 3.4 7.2
San Jorge 3.9 3.5 3.4 3.6 2.0 3.1 4.2 4.0 1.2
Otras marcas 1.6 2.3 1.9 3.1 2.0 1.9 2.8 2.3 2.4
Ninguna / NC 10.8 4.4 5.2 2.6 2.0 3.1 6.3 4.3 6.0

Base: Total de encuestados 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

29 VOX POPULI



APLICATIVOS
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APLICATIVOS / DELIVERY

D

Q i % RAPPI U, 54.2

PEDIDOS YA U 29.4
P CORNERSHOP W@ 4.2

DIDI FOOD 123

PedidosYa INDRIVE | 0.2
MANZANA VERDE | 0.2
TADA | 0.2

Cornershop

a1 VOX POPULI



14. APLICATIVOS / DELIVERY

14. APLICATIVOS / DELIVERY

2024 SEXO = DYAYD) . ZONA .

Mas Fem 18-39 40-59 60+ Lima Regi6
Rappi 41.5 54.2 545 53.2 46.8 53.6 56.0 54.9 45.8
Pedidos Ya 20.3 29.4 29.4 29.2 38.3 32.0 25.1 28.4 40.3
Cornershop 5.0 4.2 4.3 4.1 2.1 4.5 4.4 4.2 1.4
Didi Food 2.5 2.3 2.0 2.9 4.3 1.7 2.5 2.5 1.4
InDrive 0.0 0.2 0.2 0.0 2.1 0.0 0.0 0.2 0.0
Manzana Verde 0.0 0.2 0.2 0.0 0.0 0.3 0.0 0.2 0.0
TaDa 0.0 0.2 0.2 0.0 2.1 0.0 0.0 0.2 0.0
Otras marcas 2.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Ninguna / NC 28.5 9.5 9.0 10.5 4.3 7.9 12.0 9.5 11.1

Base: Total de encuestados 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

52 VOX POPULI



APLICATIVOS / TAXI

UBER
oy Uber CABIFY
S INDRIVE
SATELITAL
€22 @ cabify DIDI
- YANGO
DIRECTO
TAXI SEGURO
1D inDrive TAXITEL
33

U, 31.9
U 27.0
W 16.0

U 12.7

Wl 6.2

117

| 0.2

| 0.2

| 0.2

VOX POPULI



15. APLICATIVOS / TAXI

15. APLICATIVOS / TAXI

18 - 39

EDAD

40 - 59

Uber

Cabify
InDrive
Satelital

Didi

Yango
Directo

Taxi Seguro
Taxitel

Otras marcas
Ninguna / NC
Base: Total de encuestados

35.8
20.7
13.2
10.3
8.4
0.0
0.0
0.0
0.0
0.7
10.9

©100.0

31.9
27.0
16.0
12.7
6.2
1.7
0.2
0.2
0.2
0.0
4.0
100.0

32.5
26.5
16.8
12.4
6.2
1.8
0.2
0.2
0.0
0.0
3.5
100.0

34

30.5
28.2
14.1
13.6
6.2
1.7
0.0
0.0
0.6
0.0
5.1
100.0

17.0
34.0
31.9
4.3
4.3
2.1
0.0
0.0
0.0
0.0
6.4
100.0

31.6
26.3
18.4
115
7.6
1.6
0.0
0.0
0.0
0.0
3.0
100.0

34.8
26.5
10.8
154
5.0
1.8
0.4
0.4
0.4
0.0
4.7
100.0

ZONA
Lima Region
32.2 30.7
29.4 10.7
13.6 37.3
11.5 13.3
6.7 2.7
2.0 0.0
0.2 0.0
0.2 0.0
0.0 1.3
0.0 0.0
4.1 4.0

100.0

100.0

VOX POPULI




AUTOMOVILES
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AUTOMOVILES / GENERAL

N7,

TOYOTA

SUBARU.

<

HONDA

TOYOTA
SUBARU
HONDA
HYUNDAI
VOLKSWAGEN
KIA

MAZDA

FORD
MITSUBISHI
SUZUKI

36

W43
B 3.7
B 35

VOX POPULI



16. AUTOMOVILES / GENERAL

16. AUTOMOVILES / GENERAL

SEXO EDAD ZONA
2023 2024 \ETS Fem 18-39 40-59 Lima Regiéon
Toyota 27.6 29.8 30.6 27.7 25.0 27.8 32.7 30.0 32.0
Subaru 7.9 11.0 12.2 7.9 6.8 11.8 10.8 11.8 2.7
Honda 94 10.5 11.8 7.3 15.9 9.2 11.2 11.0 5.3
Hyundai 3.8 6.1 5.1 8.5 6.8 6.9 5.0 6.2 6.7
Volkswagen 6.9 5.6 3.5 10.7 4.5 6.5 4.7 5.6 5.3
Kia 4.7 54 5.5 5.1 4,5 6.5 4.3 5.6 5.3
Mazda 5.4 4.8 4.7 5.1 6.8 4.6 4.7 5.2 1.3
Ford 5.1 4.3 4.9 2.8 9.1 3.3 4.7 3.9 8.0
Mitsubishi 4.2 3.7 3.3 4.5 2.3 3.6 4.0 3.4 4.0
Suzuki 2.7 3.5 3.3 4.0 4.5 4.9 1.8 3.2 5.3
Otras marcas 17.4 12.7 12.6 13.0 9.1 12.7 13.3 11.0 24.0
Ninguna / NC 4.9 2.7 2.4 3.4 4.5 2.3 2.9 3.0 0.0

1000 1000 100.0 100.0 100.0 100.0 100.0 100.0

Base: Total de encuestados 100.0

a7 VOX POPULI



AUTOMOVILES / ALTA GAMA

" BMW U 18.1

@ @ MERCEDES-BENZ R 17.5

- AUDI Ul 12.8

) PORSCHE Wl 7.7

2% LAMBORGHINI W 7.5

= FERRARI Wl 6.4
LEXUS W56

_— . VOLVO W 5.1

‘ ,‘ C;%%) MASERATI W50
ASTONMARTIN W 4.0

58 VOX POPULI



17. AUTOMOVILES / ALTA GAMA

17. AUTOMOVILES / ALTA GAMA

BMW
Mercedes-Benz
Audi

Porsche
Lamborghini
Ferrari

Lexus

Volvo

Maserati

Aston Martin
Otras marcas
Ninguna / NC
Base: Total de encuestados

15.9
15.4
12.1
9.2
5.1
1.2
7.2
5.4
2.9
2.5
10.4
6.7
100.0

18.1
17.5
12.8
7.7
7.5
6.4
5.6
5.1
5.0
4.0
8.5
1.8
100.0

19.3

18.0

10.9
8.4
7.3
6.2
6.9
4.4
5.1
4.2
7.8
1.3

100.0

39

14.9
16.1
17.8
5.7
8.0
6.9
2.3
6.9
4.6
3.4
10.3
2.9
100.0

EDAD

18-39 40-59
20.5 18.4
11.4 13.5
18.2 13.2
0.0 6.9
6.8 7.9
4.5 1.2
13.6 4.6
6.8 5.6
6.8 5.3
4.5 5.3
2.3 10.5
4.5 1.6

100.0

100.0

60 +
17.4
22.8
11.6
9.8
7.2
5.8
5.4
4.3
4.3
2.5
7.2
14 |

100.0

ZONA
Lima Regidn
18.6 14.7
16.6 21.3
13.4 9.3
8.7 2.7
7.2 9.3
4.9 17.3
6.6 0.0
5.5 2.7
4.7 4.0
4.1 4.0
8.3 10.7
1.5 4.0

100.0

100.0

VOX POPULI




BANCA Y FINANZAS

10 VOX POPULI



BANCA Y FINANZAS / BANCOS

BCP

BBVA

SCOTIABANK
INTERBANK

BANBIF

BANCO DE LA NACION
PICHINCHA

CITIBANK PERU
FALABELLA
SANTANDER

41

| 1.3
| 1.3
| 1.0
| 0.6
| 0.2

VOX POPULI



18. BANCA Y FINANZAS / BANCOS

18. BANCA Y FINANZAS / BANCOS

= DYAYD) ZONA
18-39 40-59 Lima Regién
BCP 44 .4 50.2 51.2 47.4 39.5 50.7 51.3 50.6 54.1
BBVA 16.0 15.9 17.2 12.6 16.3 14.6 17.3 15.8 14.9
Scotiabank 7.8 12.9 12.3 14.3 9.3 11.6 14.8 12.8 9.5
Interbank 20.8 125 11.4 154 23.3 14.2 9.0 13.0 9.5
BanBif 1.7 2.3 2.0 2.9 2.3 2.3 2.2 2.3 2.7
Banco de la Nacion 1.1 1.3 1.3 1.1 0.0 0.7 2.2 0.8 4.1
Pichincha 0.4 1.3 1.3 1.1 2.3 1.0 1.4 1.1 1.4
Citibank Peru 0.9 1.0 0.9 1.1 0.0 1.7 0.4 0.9 1.4
Falabella 0.7 0.6 0.7 0.6 2.3 0.3 0.7 0.8 0.0
Santander 0.0 0.2 0.2 0.0 0.0 0.3 0.0 0.2 0.0
Otras marcas 0.8 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Ninguna / NC 5.4 1.9 1.3 3.4 4.7 2.6 0.7 1.7 2.7

100.0 100.0 100.0

100.0

100.0

100.0

100.0

100.0

Base: Total de encuestados 100.0

2 VOX POPULI



BANCA Y FINANZAS / AFP

AFPIntegra
INTEGRA U 5.6
PRIMA U 29.3
PRIMA™ PROFUTURO WA 15.5
& HABITAT - 2.2
GRUPO CORIL | 0.2
Profuturcy'

e VOX POPULI



19. BANCA'Y FINANZAS / AFP

19. BANCA Y FINANZAS /| AFP

EDAD

18 -39 40-59
Integra 25.8 35.6 34.6 38.0 34.9 34.5 36.9 35.3 39.7
Prima 21.6 29.3 29.8 28.1 30.2 32.1 26.1 31.1 21.9
Profuturo 17.5 15.5 15.4 15.8 7.0 14.9 17.5 14.9 17.8
Habitat 12.6 12.2 12.2 12.3 23.3 13.2 9.3 12.0 11.0
Grupo Coril 0.0 0.2 0.2 0.0 0.0 0.0 0.4 0.2 0.0
Ninguna / NC 22.5 7.2 7.8 5.8 4.7 5.4 9.7 6.6 9.6

Base: Total de encuestados 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

“ VOX POPULI



BANCA Y FINANZAS / SEGUROS

pacifico @

Seguros

RIMAC

Seguros

MAPFRE

PACIFICO
RIMAC
MAPFRE

LA POSITIVA
ONCOSALUD
INTERSEGURO
SANITAS
AUNA
LIBERTY

45

U 6.7
R 31.5
R 1.7

We.5

W39

R 3.7

i 20

| 0.8

| 0.2

VOX POPULI



20. BANCA 'Y FINANZAS / SEGUROS

20. BANCA Y FINANZAS / SEGUROS

SEXO EDAD ZONA
Mas Fem 18-39 40-59 Lima Region
Pacifico 31.0 36.7 36.1 38.5 30.2 37.0 37.5 38.2 28.4
Rimac 29.7 315 30.4 34.5 30.2 29.6 33.8 33.6 17.6
Mapfre 13.8 11.7 13.2 8.0 23.3 11.4 10.2 11.5 13.5
La Positiva 7.6 6.5 7.5 4.0 2.3 8.8 4.7 3.8 24.3
Oncosalud 3.2 3.9 2.9 6.3 0.0 3.4 5.1 3.6 4.1
Interseguro 0.4 3.7 3.6 4.0 7.0 4.4 2.5 3.8 2.7
Sanitas 1.3 2.0 2.0 1.7 2.3 1.7 2.2 1.9 2.7
Auna 0.0 0.8 0.9 0.6 0.0 1.3 0.4 0.4 4.1
Liberty 0.0 0.2 0.2 0.0 0.0 0.0 0.4 0.2 0.0
Otras marcas 0.4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Ninguna / NC . 12.6 2.9 3.2 2.3 4.7 2.4 3.3 3.1 2.7

100.0

100.0

100.0 100.0 100.0 100.0

100.0

Base: Total de encuestados 100.0 100.0

1 VOX POPULI



BANCA Y FINANZAS / FINANCIERAS

di = CREDISCOTIA R 2.8

CONFIANZA W 9.7
COMPARTAMOS Q57

€2 m EFECTIVA X
e CREDINKA 138

MITSUI AUTO FINANCE [ 3.2

— QAPAQ | 2.0
b confianza PROEMPRESA | 1.4
a AMERIKA | 1.1

" VOX POPULI



21. BANCA'Y FINANZAS / FINANCIERAS

21. BANCA Y FINANZAS / FINANCIERAS

SEXO EDAD ZONA
2023 2024 Mas Fem 18-39 40-59 60+ Lima Regidn
CrediScotia 19.0 42.8 43.0 42.0 41.5 43.0 42.7 44 .2 33.3
Oh! 5.6 9.8 9.5 10.8 22.0 10.4 7.3 10.3 7.2
Confianza 3.2 9.7 9.7 9.6 7.3 11.5 8.1 8.8 145
Compartamos 4.1 5.7 6.0 51 12.2 6.3 4.0 5.1 11.6
Efectiva 3.2 3.9 3.7 4.5 2.4 5.2 2.8 2.9 10.1
Credinka 1.5 3.8 4.5 1.9 0.0 1.9 6.5 3.4 5.8
Mitsui Auto Finance 2.2 3.2 4.2 0.6 2.4 3.3 3.2 3.4 2.9
Qapaqg 0.4 2.0 1.2 3.8 4.9 1.5 2.0 2.3 0.0
Proempresa 0.9 1.4 1.7 0.6 0.0 1.5 1.6 1.7 0.0
Amerika 0.6 1.1 1.5 0.0 0.0 0.7 1.6 1.3 0.0
Otras marcas 0.0 2.3 2.0 3.2 0.0 1.5 3.6 2.7 0.0
Ninguna / NC 59.3 14.3 12.9 17.8 7.3 13.3 16.5 13.9 145

Base: Total de encuestados 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

1 VOX POPULI



BANCA Y FINANZAS / CAJAS MUNICIPALES

ticaja

arequipa

2) Caja
Huancayo

3 CAJA PIURA

AREQUIPA

HUANCAYO

PIURA

CAJA METROPOLITANA DE LIMA
TRUJILLO

SULLANA

CUSCO :
ICA | 1.9
TACNA | 1.4
MAYNAS | 0.9

1 VOX POPULI



22. BANCA'Y FINANZAS / CAJAS MUNICIPALES

22. BANCA Y FINANZAS / CAJAS MUNICIPALES

EDAD ZONA
18-39 40-59 Lima Regién
Arequipa 13.9 20.2 20.6 19.0 33.3 17.7 20.8 19.7 21.9
Huancayo 12.8 19.0 20.9 14.1 21.4 18.0 19.6 20.5 6.8
Piura 12.6 18.3 15.8 24.5 21.4 22.6 12.9 18.3 20.5
Caja Metropolitana de Lima 4.5 12.1 11.8 12.9 7.1 11.0 14.1 13.4 2.7
Trujillo 3.9 5.7 7.0 2.5 4.8 6.7 4.7 4.5 15.1
Sullana 7.4 5.5 6.0 4.3 2.4 6.0 5.5 5.3 6.8
Cusco 3.0 4.8 4.6 5.5 2.4 6.4 3.5 4.5 5.5
Ica 0.6 1.9 1.7 2.5 4.8 2.1 1.2 1.8 2.7
Tacna 0.7 1.4 1.7 0.6 0.0 1.1 2.0 1.0 4.1
Maynas 0.7 0.9 0.7 1.2 0.0 1.4 0.4 0.4 4.1
Otras marcas 0.9 0.5 0.5 0.6 0.0 1.1 0.0 0.2 2.7
Ninguna / NC 39.0 9.8 8.9 12.3 2.4 6.0 15.3 10.4 6.8

Base: Total de encuestados 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

50 VOX POPULI



BANCA Y FINANZAS / BILLETERAS VIRTUALES

YAPE U 65.8
PLIN Wl 155

PAYPAL W 73

APPLE PAY W 6.0

AGORA PAY | 1.8

st VOX POPULI



23. BANCA Y FINANZAS / BILLETERAS VIRTUALES

23. BANCA Y FINANZAS / BILLETERAS VIRTUALES

EDAD ZONA
18-39 40-59 60+ Lima Region
Yape 59.9 65.8 67.3 61.8 50.0 64.5 69.7 65.1 73.0
Plin 13.6 15.5 14.3 18.5 26.2 16.9 12.2 16.5 12.2
PayPal 5.9 7.3 7.3 7.5 7.1 8.3 6.3 6.9 8.1
Apple Pay 5.8 6.0 5.9 6.4 14.3 6.6 4.1 6.1 1.4
Agora Pay 1.3 1.8 0.9 4.0 2.4 2.3 1.1 1.7 1.4
Otras marcas 0.5 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Ninguna / NC 13.0 3.6 4.3 1.7 0.0 1.3 6.6 3.6 4.1

Base: Total de encuestados 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

52 VOX POPULI



BEBIDAS
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BEBIDAS NO ALCOHOLICAS / GASEOSAS

INCA KOLA
COCA-COLA

SAN PELLEGRINO
KOLA ESCOCESA
GATORADE
GUARANA
CANADA DRY
SPRITE

SPORADE
FANTA

24

U 31.6
U 28.8
W44
W38
W 3.4
A 3.1
Q30
| pX:]
25
i 20

VOX POPULI



24. BEBIDAS NO ALCOHOLICAS / GASEOSAS

24. BEBIDAS NO ALCOHOLICAS / GASEOSAS

SEXO = BJAYD) ZONA
2023 2024 Mas Fem 18-39 40-59 60+ Lima Regidn
Inca Kola 30.2 31.6 31.8 30.9 31.9 31.2 31.9 30.5 33.8
Coca-Cola 28.8 28.8 26.4 34.8 38.3 31.2 245 29.2 31.2
San Pellegrino 6.0 4.4 3.9 5.6 6.4 4.8 3.5 4.6 1.3
Kola Escocesa 3.2 3.8 4.5 1.7 4.3 2.6 5.0 3.5 6.5
Gatorade 2.7 3.4 4.1 1.7 0.0 1.9 5.7 3.7 2.6
Guarana 2.1 3.1 2.8 3.9 4.3 3.9 2.1 3.3 1.3
Canada Dry 2.5 3.0 3.0 2.8 2.1 1.6 4.6 2.9 1.3
Sprite 1.2 2.8 2.8 2.8 0.0 2.9 3.2 2.9 1.3
Sporade 1.6 2.5 2.6 2.2 0.0 2.9 2.5 2.2 3.9
Fanta 1.6 2.0 1.7 2.8 2.1 2.3 1.8 2.0 2.6
Otras marcas 8.4 10.8 12.1 7.3 8.5 12.2 9.6 11.2 9.1
Ninguna / NC 11.7 3.9 4.1 3.4 2.1 2.6 5.7 3.9 5.2

Base: Total de encuestados 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

5 VOX POPULI



BEBIDAS NO ALCOHOLICAS / AGUA DE MESA

SANMATEO U 338.3
San Mateo. SAN LUIS . 16.7
CIELO W 15.6
_f EVIAN W s.3
ton fqn SOCOSANI B 6.4
s UIS < SANCARLOS @ 5.8

BENEDICTINO | 2.3
SAN ANTONIO g 2.2

Ci é LO ANDEA 10.9

s6 VOX POPULI



25. BEBIDAS NO ALCOHOLICAS / AGUA DE MESA

25. BEBIDAS NO ALCOHOLICAS - AGUA DE MESA

EDAD ZONA
18-39 40-59 Lima Regién
San Mateo 40.5 38.3 37.5 40.2 47.8 35.5 39.8 40.1 28.6
San Luis 18.6 16.7 17.1 15.6 19.6 17.7 15.1 17.3 16.9
Cielo 16.1 15.6 17.1 11.7 13.0 13.9 18.0 15.6 14.3
Evian 55 8.3 7.4 10.6 4.3 10.6 6.3 8.5 2.6
Socosani 5.3 6.4 6.3 6.7 2.2 6.1 7.4 5.0 16.9
San Carlos 3.4 5.8 6.1 5.0 6.5 7.1 4.2 4.4 14.3
Benedictino 1.8 2.3 2.2 2.8 0.0 2.6 2.5 2.2 2.6
San Antonio 1.9 2.2 2.0 2.8 2.2 2.6 1.8 2.4 1.3
Andea 2.1 0.9 1.1 0.6 2.2 0.6 1.1 0.9 0.0
Loa 0.7 0.6 0.4 1.1 0.0 1.0 0.4 0.6 1.3
Otras marcas 2.0 14 2.0 0.0 0.0 1.3 1.8 15 1.3
Ninguna / NC 2.1 1.4 0.9 2.8 2.2 1.0 1.8 1.7 0.0

100.0

100.0

100.0

100.0

100.0

100.0

100.0

100.0

Base: Total de encuestados 100.0

s7 VOX POPULI



BEBIDAS ALCOHOLICAS / CERVEZA

CUSQUENA U 37.1
PILSEN R 231
HEINEKEN W 7.8
STELLAARTOIS W 7.0
2 CORONA Wl 6.9
) = CRISTAL W 5.1

PILSEN TRUJILLO 1| 1.9
CANDELARIA | 1.4

K BUDWEISER | 1.2
Heineken TRES CRUCES | 11

st VOX POPULI



26. BEBIDAS ALCOHOLICAS / CERVEZA

26. BEBIDAS ALCOHOLICAS / CERVEZAS

SEXO EDAD ZONA
2023 2024 \ES Fem 18-39 40-59 60+ Lima Region
Cusquena 30.2 37.1 37.6 36.0 319 34.4 41.0 36.7 35.9
Pilsen 27.9 23.1 25.1 18.0 19.1 24.8 21.9 24.4 17.9
Heineken 6.9 7.8 8.4 6.2 12.8 7.1 7.8 7.3 12.8
Stella Artois 6.9 7.0 6.3 9.0 4.3 8.0 6.4 7.7 0.0
Corona 6.2 6.9 5.0 11.8 8.5 7.1 6.4 7.3 3.8
Cristal 4.4 5.1 5.6 3.9 4.3 4.8 5.7 4.4 11.5
Pilsen Truijillo 0.5 1.9 1.7 2.2 0.0 1.9 2.1 1.1 7.7
Candelaria 1.6 1.4 1.3 1.7 4.3 1.3 1.1 1.1 2.6
Budweiser 2.1 1.2 1.3 1.1 2.1 1.9 0.4 0.9 3.8
Tres Cruces 0.5 1.1 0.9 1.7 2.1 1.6 0.4 1.3 0.0
Otras marcas 3.6 3.1 3.7 1.7 8.5 3.9 14 3.3 2.6
Ninguna / NC 9.2 4.2 3.2 6.7 2.1 3.2 5.7 4.4 1.3

Base: Total de encuestados 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

s9 VOX POPULI



BEBIDAS ALCOHOLICAS / PISCO

PISCQ
PORTON

SP\NT'AGQ
QUEIROLO

SDE Ei 8 Ml 1880

A BIONDI

PISCO

PORTON
QUEIROLO
BIONDI Wl 10.4
CUATRO GALLOS
INTIPALKA
TABERNERO
HUAMANI
TACAMA !
FERREYROS A 33
VARGAS 33

o0 VOX POPULI



27. BEBIDAS ALCOHOLICAS / PISCO

27. BEBIDAS ALCOHOLICAS /PISCO

Portén
Queirolo
Biondi

Cuatro Gallos
Intipalka
Tabernero
Huamani
Tacama
Ferreyros
Vargas

Otras marcas
Ninguna / NC
Base: Total de encuestados

17.7
11.1
10.6
12.4
4.1
4.8
5.5
2.5
3.5
2.5
15.2
10.1
100.0

23.0
11.8
10.4
10.2
6.3
6.0
3.9
3.5
3.3
3.3
14.0
4.3
100.0

22.8
11.4
12.1
9.9
5.3
5.7
4.2
3.9
3.9
3.7
13.8
3.3
100.0

61

23.5
12.8
6.1
11.2
8.9
6.7
3.4
2.2
1.7
2.2
14.5
6.7
100.0

100.0

EDAD

18-39 40-59
29.8 26.8
8.5 14.4
2.1 5.2
14.9 111
10.6 7.8
6.4 7.5
4.3 3.9
2.1 1.0
2.1 1.3
0.0 4.6
14.9 12.4
4.3 3.9

100.0

60 +
17.7
9.6
17.4
8.5
3.9
4.3
3.9
6.4
5.7
2.5
15.6
4.6

100.0 100.0

ZONA
Lima Regidn
24.4 11.7
11.1 15.6
10.0 10.4
10.4 11.7
6.1 9.1
5.7 9.1
3.7 5.2
3.3 2.6
3.5 2.6
2.2 11.7
14.8 7.8
4.6 2.6

100.0

VOX POPULI



BEBIDAS ALCOHOLICAS / RON

ZACAPA
CARTAVIO
FLOR DE CANA
BACARDI
APPLETON
HAVANA CLUB
BARCELO
POMALCA
DIPLOMATICO
ABUELO
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s 036
Wl 12.8
WlR 10.4

Wl 10.1

Wl 79

Wl 79

Wl 7.3

W 38

A 33

i 25

VOX POPULI



28. BEBIDAS ALCOHOLICAS / RON

28. BEBIDAS ALCOHOLICAS /RON

= BJAYD) ZONA
2023 2024 18-39 40-59 Lima Regién
Zacapa 22.8 23.6 24.8 20.5 17.0 25.9 22.1 25.7 10.5
Cartavio 10.6 12.8 13.2 11.9 19.1 11.1 13.6 10.6 27.6
Flor de Cafa 7.6 104 10.1 114 8.5 11.1 10.0 10.8 7.9
Bacardi 9.4 10.1 9.6 11.4 6.4 10.2 10.7 9.9 14.5
Appleton 7.2 7.9 7.7 8.5 4.3 7.5 8.9 7.4 11.8
Havana Club 8.0 7.9 8.8 5.7 4.3 5.2 11.4 7.8 5.3
Barceld 4.1 7.3 6.1 10.2 19.1 6.9 5.7 7.4 6.6
Pomalca 2.1 3.8 3.7 4.0 4.3 3.6 3.9 3.5 5.3
Diplomatico 4.9 3.3 3.3 3.4 4.3 4.3 2.1 3.7 0.0
Abuelo 2.3 2.5 2.4 2.8 8.5 3.0 1.1 2.6 2.6
Otras marcas 3.2 52 6.4 2.3 2.1 6.2 4.6 5.2 3.9
Ninguna / NC 17.8 5.1 3.9 8.0 2.1 4.9 5.7 5.2 3.9

100.0 100.0 100.0

100.0

100.0

100.0

100.0

Base: Total de encuestados 100.0 100.0

= VOX POPULI



BEBIDAS ALCOHOLICAS / VINO TINTO NACIONAL

*

INTIPALKA

‘ SP\NTIAGO
2 QUEIROLO

zzzzz Ty A 1880

]
TACAMA

nnnnnnnnnnnnnnnnnnnnnnnnn

INTIPALKA
QUEIROLO
TACAMA
TABERNERO
OCUCAJE
ROTONDO
PICASSO
BODEGA MURGA

U 31.9
U 21.8
U 216
R 12.0

W 6.2

R 22

| 0.5

| 0.2

CAVAS DE PACHACAMAC | 0.2

DECANTOS

64

| 0.2

VOX POPULI



29. BEBIDAS ALCOHOLICAS / VINO TINTO NACIONAL

29. BEBIDAS ALCOHOLICAS/VINO TINTO NACIONAL

EDAD ZONA
18-39 40-59 Lima Regién
Intipalka 29.0 31.9 28.8 40.2 33.3 34.4 28.9 34.4 17.1
Queirolo 18.0 21.8 22.4 20.1 35.6 23.4 17.9 21.3 26.3
Tacama 21.9 21.6 24.4 14.4 11.1 14.9 30.7 21.9 15.8
Tabernero 13.3 12.0 12.9 9.8 11.1 14.6 9.3 10.6 25.0
Ocucaje 2.8 6.2 7.2 3.4 4.4 7.1 5.4 5.0 13.2
Rotondo 1.6 2.2 1.7 3.4 0.0 2.3 2.5 2.6 0.0
Picasso 0.0 0.5 0.4 0.6 0.0 0.0 1.1 0.6 0.0
Bodega Murga 0.0 0.2 0.0 0.6 2.2 0.0 0.0 0.2 0.0
Cavas de Pachacamac 0.0 0.2 0.0 0.6 0.0 0.3 0.0 0.2 0.0
Decantos 0.0 0.2 0.2 0.0 0.0 0.3 0.0 0.2 0.0
Otras marcas 1.4 0.3 0.2 0.6 0.0 0.3 0.4 0.2 1.3
Ninguna / NC 12.0 3.0 1.7 6.3 2.2 2.3 3.9 3.0 1.3

100.0

100.0

100.0

100.0

100.0

100.0

100.0

Base: Total de encuestados 100.0 100.0

o5 VOX POPULI
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